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Cone Inc., AMP Insights, “ The 2006 Cone Millennial Cause Study” 2006/05
http://ww.solsustainability.org/documents/toolkit/2006%20Cone%20Mi I lennial%20Cause%20Study

.pdf

PriceWaterhouseCoopers “ Managing Tomorrow s People” 2008/09
http://www.pwc.com/extweb/pwcpublications.nsf/docid/18E31741D06BA7A0852575120073CEBA

TakingITGlobal
http://www.tigweb.org/

MTV “ Think MTV”
http://think.mtv.com/-/Home.aspx

Pepsico, “ Pepsi Turns to a Different Type of "POP" to Find That 94% of Young People Have
Positive Outlook on the Future” 2008/12/10
http://phx.corporate-ir.net/phoenix.zhtml?c=782658&p=irol-newsArticle&lD=1234744&highlight=

UNEP “ Global Survey for Sustainable Lifestyles”
http://ww.unep.fr/gssl/

Facebook, EcoProducts Exhibition 2008 Group page
http://www.facebook.com/regs.php#/pages/EcoProducts-Exhibition-2008-in-Tokyo-
Japan/17225293610

World youth Congress “ Regeneration 2008”
http://ww.wyc2008.gc.ca/index.php?rand=292350400
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